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All advertising material in this press book, as well 
as all other newspaper and publicity material, 
has been approved under the MPAA Advertising 


All inquiries on this procedure, which is voluntar- 
ily subscribed to by the major motion picture 
companies, may be addressed to: Advertising 
Code Administrator, Motion Picture Association of 
America, 522 Fifth Ave., New York City 36, N.Y. 


Code as a self-regulatory procedure of the 
Motion Picture Association of America. 


Ghost’ Happy Comedy 


(Review) 

Don Knotts, the winner of three 
consecutive Emmy awards for his 
portrayal of Deputy Barney Fife 
in the Andy Griffith TV show, 
opened yesterday on the big 
screen much to the delight of 
those: present atthe’... 22s. 
Theatre. He stars in Universal’s 
Technicolor comedy mystery, 
“The Ghost and Mr. Chicken,”’ 
and his antics make the audience 
roar with laughter. 

As a typesetter on a small town 
newspaper who daydreams about 
being a reporter, and as a re- 
porter who becomes a hero win- 
ning curvaceous Joan Staley by 
spending the night in a haunted 
house, the story is tailored to 
Knotts comedy talents. And in his 
combination of shyness and forced 
bravado, he is able to display the 
full range of his laugh-provoking 
ability—with great success. 

While the picture is all tied up 
in Knotts, he is provided an ex- 
cellent supporting cast. Joan Sta- 
ley, this time as a curvaceous 
brunette, is a lovely worth day- 
dreaming about not only by 
Knotts but by her annoyed boy 
friend, Skip Homeier. He’s the 
regular reporter, and fits the role 
well. Dick Sargent, as the young 
publisher, and Liam Redmond, as 
the handy-man-about-the-place, 
are excellent, as are Reta Shaw, 
Lurene Tuttle and every member 
of the cast. 

In his debut as a feature film 
director after many fine television 
credits, Alan Rafkin’s direction 
does much to point up the comedy 
at such a pace that none of it is 
overlooked. Clever situations in- 
terline the well-knit screenplay by 
James Fritzell and Everett Green- 
baum. And all of it has been 
steadied by the guidance of pro- 
ducer Edward J. Montagne, a 
comedy producer who has helmed, 
among others, the ‘McHale’s 
Navy’ feature films as well as the 
long-running TV series. And, the 
comedy-mystery is greatly en- 
hanced by the deft handling of the 
Technicolor camera by William 
Margulies. 


Fun Films Big Success 


(Advance) 

Tickle the ticket buyer’s fun- 
nybone and chances are you'll 
laugh all the way to the bank. 

It’s inevitable in the long his- 
tory of motion pictures that the 
sound of laughter is always 
matched by the sound of the cash 
register at the boxoffice. 

These are the sentiments of Ed- 
ward J. Montagne, who produced 
Universal’s comedy film in Tech- 
nicolor, ‘The Ghost and Mr. 
Chicken,” which stars Don Knotts 
and Joan Staley. He is also the 
producer of the hilarious “Mc- 
Hale’s Navy” for both TV and 
movies. 

A lot of the trouble with Holly- 
wood in recent years, according 
to Montagne, was the fact that 
it forgot how to laugh. He thinks 
there were too many pictures sell- 
ing sorrow. That in the main, 
messages are for Western Union. 
And as far as those kind of films 
are concerned, it only hurts when 
you laugh. 

Says Montagne, “I remember in 
the distant past when dozens of 
top comedies were seen in the 
course of a year. They weren't 
too involved, just simple situ- 
ations that everybody figured out 
without too much trouble. Then, 
Hollywood went high-hat and got 
too artistic.” 

Montagne says he realizes that 
every motion picture made can’t 
be a comedy; that there has to be 
a variety of films dealing with 
many types of subject matter. 
But he points out that comedies 
are a surefire draw, just as they 
were in former years when the 
business was built on laughs. And 
that is what he delivers in “The 
Ghost and Mr. Chicken.” 


Famed Wig For A Wag 


(Current) 

Don Knotts wears a wig for a 
gag skit in Universal’s ‘‘The 
Ghost and Mr. Chicken,” now at 
Che e5 oan soe Theatre, that is the 
greatest topper in show business. 
The hairpiece originally was worn 
by Al Jolson when he was end 
man with the Lew Dockstader 
Minstrels in 1906, and is part of 
the collection owned by studio 
makeup chief Bud Westmore. 


“THE GHOST AND WB, ¢ 


SMALL TOWN REPORTER por- 
trayed by Don Knotts in ‘The 
Ghost and Mr. Chicken” brings 
the 3-time TV Emmy award win- 
ner (for the Andy Griffith Show) 
to the big screen in Universal’s 
hilarious comedy photographed in 
Technicolor. (Still No. 1971-69) 


Plays Newspaperman 


(Advance) 

The best way to score a “‘beat”’ 
at the boxoffice is to play a news- 
paperman on the screen, accord- 
ing to Don Knotts. 

Knotts, who plays a member 
of the fourth estate in Universal’s 
“The Ghost and Mr. Chicken,” in 
Technicolor coming to the............ 
Lika a Theatre, has done a lot of 
research on the subject. 

“Stick a press card in your hat 
brim,” the actor says, ‘“‘put a pen- 
cil behind your ear, dangle a cig- 
arette from the corner of your 
mouth and bang out a hot exclu- 
sive on a cold typewriter, is sound 
advice for any actor looking for 
a meaty role that the public likes.” 

Knotts asserts that throughout 
the years ticket buyers have 
cheered as their favorite actors, 
portraying reporters, have scooped 
their rivals, or told off their man- 
aging editors, or uncovered the 
clue leading to a master criminal, 
or worked themselves up from 
copy boy to syndicated columnist. 

When Knotts was asked if he 
thought that his newspaper role 
in “Running Scared” would help 
further enhance his star stature, 
he grinned: 

“Td be a bad reporter if I tried 
to predict tomorrow’s news to- 
day — we'll have to wait until 
people see me in this hilarious 
comedy with Joan Staley and 
Liam Redmond.” 


Needle In A Haystack 


(Current) 

In Hollywood, you'll not only 
find a needle in the haystack, but 
you'll find a Needle finding some- 
thing else. 

A group of youngsters were 
diving into a haystack looking 
for buried coins in the big picnic 
scene with Don Knotts and Joan 
Staley in Universal’s “The Ghost 
and Mr. Chicken,” now at the........ 
goa PMR Bee Bt to Theatre. 

To make the contest scene real- 
istic director Alan Rafkin an- 
nounced that the kid who came up 
with the most coins the fastest 
would be awarded twenty-five 
dollars in real money when the 
scene was over. 

The winner’s name? 

Lawrence Needle. 


the story 


(Not for Publication) 

Luther Heggs (DON KNOTTS), 
is a meek, timid typesetter with 
a small town newspaper, a bit of 
a daydreamer, who yearns to be- 
come a reporter. He also yearns 
to prove to his girl friend, Alma 
(JOAN STALEY), that he is the 
right type for her to marry. 

There is a ‘haunted house” in 
town, scene of a gruesome double 
murder 20 years ago and it has 
since been deserted. When Nich- 
olas Simmons (PHILIP OBER) 
arrives in town to have the place 
torn down, the editor of Heggs’ 
paper, Beckett (DICK SARG- 
ENT), urges Heggs to spend a 
night there and do a front page 
story on his experience. For the 
sake of the chance to become a 
reporter and appearing heroic to 
his girl friend, he agrees. 

In the subsequent events, Heggs 
winds up helping to solve the 20- 
year old mystery and catch 
the murderer, while bumbling 
through one hilarious comedy 
situation after another, becoming 
the town’s hero and of course 
winning Alma. 


Can't Explain Comedy 


(Advance) 

Don Knotts says trying to ex- 
plain what comedy is — is like 
trying to eat raw oysters with 
boxing gloves — it escapes you 
when you try to get hold of it. 

“There are certain staple items,” 
Knotts remarked while making 
Universal's ‘The Ghost and Mr. 


19] Bee Airs 7 Theatre, ‘like 
the falling-down bit, or the sur- 
prise build-up with the thing that 
happens twice and then is differ- 
ent the third time. You can pre- 
dict laughter only to a certain 
extent. 

“Of course,’ Knotts admits, 
“slapstick comedy will usually 
provide laughs without much ef- 
fort. Slipping on a banana peel, 
being the target for a custard 
pie blizzard, or falling into a pool 
fully-clothed will invariably cause 
people to laugh. Such setups re- 
quire a capacity for punishment 
instead of a versatile delivery. 
That was the basis for much of 
the comedy in the old days in 
Hollywood during the silent two- 
reelers.” 

However, in dialogue comedy 
like ‘The Ghost and Mr. Chick- 
en,” according to Knotts, you 
must be a master of a bagful of 
tricks to make a person laugh. 
Voice inflections and a mobile 
play of facial expressions are 
much more vital than in dramatic 
roles. And he says he’s got his 
fingers crossed hoping it comes 
off just right. 

Co-starring with Knotts, win- 
ner of three Emmys for support- 
ing actor on the Andy Griffith 
TV show, are Joan Staley, Liam 
Redmond and Dick Sargent. ‘‘The 
Ghost and Mr. Chicken” was 
photographed in Technicolor. 


Face Like Hamburger 


(Current) 

Don Knott’s face felt like raw 
hamburger for a scéne in his 
Universal comedy, “The Ghost 
and Mr. Chicken,” now at the...... 
Ree torts Theatre. The scene called 
for a friendly dog at a picnic to 
show his affection for the actor 
by smothering his face with damp 
kisses, but the bashful bowser 
kept refusing to kiss him. 

Finally, director Alan Rafkin 
had trainer Frank Weatherwax 
rub hamburger into Knott’s face, 
and the pesky pooch problem was 
solved immediately. 


Universal Presents 


DON KNOTTS 


in 
“THE GHOST AND 
MR. CHICKEN” 
TECHNICOLOR 
Co-Starring 
JOAN STALEY 
LIAM REDMOND 
DICK SARGENT 
SKIP HOMEIER 
RETA SHAW 
LURENE TUTTLE 
Written by 
JAMES FRITZELL and 
EVERETT GREENBAUM 
Directed by 
ALAN RAFKIN 
Produced by 
EDWARD J. MONTAGNE 


A Universal Picture 


the cast 


Luther Heggs........ DON KNOTTS 


Al rng etn hs JOAN STALEY 
Kelsey................ LIAM REDMOND 
Beckett 22.2.5222 DICK SARGENT 
OU eee 8 SKIP HOMEIER 
Mrs. Maxwell............ RETA SHAW 
Mrs. Miller........ LURENE TUTTLE 
Simmons... 2852: PHIL OBER 


Police Chief Fuller 
HARRY HICKOX 
W hitlow.............. CHARLES LANE 


production credits 


Director of Photograpy, William Mar- 
gulies, A. S. C.; Art Directors, Alex- 
ander Golitzen and George Webb; 
Set Decorations, John McCarthy, 
Oliver Emert: Sound, Waldon O. 
Watson, Earl N. Crain, Sr.; Unit 
Production Manager, Wes Thompson; 
Film Editor, Sam E. Waxman; Cos- 
tumes, Rosemary Odell; Make-Up, Bud 
Westmore; Hair Stylist, Larry Ger- 
main; Assistant Director, Phil Bowles: 
Music, Vic Mizzy; Music Supervision 
by Joseph Gershenson. 


ROMANTIC INTEREST — Joan 
Staley, turned brunette for the 
role, is the romantic interest in 
Universal’s hilarious comedy, “The 
Ghost and Mr. Chicken,” photo- 
graphed in Technicolor. 

(Still No. 1971-74) 


Breaks Come Easier 


(Current) 

Dick Sargent, who stars with 
Don Knotts in Universal’s Tech- 
nicolor comedy film, ‘‘The Ghost 
and Mr. Chicken,’ now at the........ 
PEGE renee heh onak Theatre, thinks it’s 
much easier today for a young 
actor to break into movies than 
it ever was before. 

‘That’s mostly because of tele- 
vision,” says Dick. “Today, a 
young actor can give one good 
performance on TV and be 
snapped up for a movie contract 
the next day. It’s happened many 
times just that way. One example 
was Jack Lemmon. Another was 
Eva Marie Saint. Both won Acad- 
emy Awards for being top per- 
formers. Like the farm system in 
baseball, TV has become the 
training grounds for movies. 

“According to the veteran ac- 
tors I’ve talked to,’ states Sar- 
gent, “in the old days you had to 
do it the long, hard way. It took 
years for a movie break to come 
your way. 

“Today, all you have to do, 
that is if you’re a good actor, is 
to just keep busy on TV. 

“Sooner or later, some pro- 
ducer in Hollywood is going to 
turn the dial to your station and 
comment: ‘Just the type I’m look- 
ing for. Where can I get in touch 
with him?’” 


Does Not See Rushes 


(Current) 

Joan Staley claims it isn’t 
healthy for an actress to see the 
daily rushes on any of her films. 

“I know it’s like a girl who 
says she doesnt’ look in the mir- 
ror while putting on makeup,” 
grinned Joan on the set of her 
Universal comedy film, “The 
Ghost and Mr. Chicken,” now at 
1 a Yeager Seeracenny e e Theatre, “but I 
never see any of my pictures until 
they’re fully scored, edited and 
ready for release. 

“About rushes, the scene is done 
and nothing can be accomplished 
by viewing it. You can’t ask the 
director to shoot it again. Also, 
why torment yourself if you think 
you should have done the scene 
differently ?” 


Make Staley Brunette 


(Advance) 

The sweet girl-next-door image 
of Joan Staley is gone. 

Not only has she been made 
honorary mayor of Universal City, 
California, but the actress, a 
natural blonde throughout her 
career, has had her hair dyed 
black for her romantic role with 
Don Knotts in the new Universal 
comedy in Technicolor, “The 
Ghost and Mr. Chicken,” coming 
Pats erate to the................ Theatre. 

Why has Joan become a beach- 
ed blonde ? 

Because studio makeup experts 
feel she projects a sexier image 
as a brunette. Numerous expen- 
sive screen tests were filmed with 
various hair shades before the 
final color decision was made. 

Studio makeup chief Bud West- 
more, who was in charge of the 
tresses transition, says it’s a lot 
of canard that gentlemen prefer 
blondes. He claims that brunettes 
cause the romantic pulse of the 
male animal to beat much faster. 

“Most men dream of being a 
sultan with a harem,” laughs 
Westmore, ‘and who ever heard 
of a blonde harem girl?” 

Westmore claims that a sexy 
look is just a look and no more. 
That if you put a top siren in a 
picture like “Grapes of Wrath” 
and made her up accordingly, 
she’d have as much sex appeal as 
the bearded lady in the circus. 


Westmore says, ‘‘take any ord- 
inarily attractive actress, give 
her a short haircut, long eye- 
lashes, a sweater two sizes too 
small, a skirt which fits like a 
glove and put a wiggle in her 
walk and I guarantee the male 
contingent will get up on their 
rear haunches and howl their ap- 
proval. 


“In fact,’ claims Westmore, 
“all women have the potential 
for looking sexy. Take them out 
of the kitchen and put them in 
a boudoir with the proper make- 
up and they’ll raise a man’s eye- 
brows just as easily as any screen 
siren.” 

And how does Joan Staley, the 
girl who caused all this fur to 
fly at Universal, feel about her 
sex image, the new one? 


“T like it and I must admit I 
feel different,’”’ she said. “I may 
keep it for awhile—it all depends 
on how many dates I get.” 


Show Crew On Screen 


(Advance) 

Unsung heroes of Hollywood 
are the technical crews, men who 
don’t get screen credit. So pro- 
ducer Edward J. Montagne de- 
cided to put their names on the 
screen and he chose a _ unique 
manner of doing it for Universal’s 
Technicolor comedy, ‘“‘The Ghost 
and Mr. Chicken,” starring Don 
Knotts-anG-(cominey. 28 2 ee. to 
(3 ol Paee es ea a Theatre. 


An important scene in a police 
station calls for a camera closeup 
of “wanted” posters on a giant 
bulletin board offering rewards 
for apprehension of all types of 
criminals. So all pictures and 


names on the board are actual 
photos and names of crew mem- 
bers such as gaffer Les Burnett, 
“bank robber’; grip Paddy Whar- 
field, “forger’’; camera operator 
Bill Dodds, “pickpocket,” etc. 


“THE GHOST AND MR. CHICKEN” [2-4] 


HERO — Don Knotts receives a spontaneous kiss from Joan Staley 
as Skip Homeier, his competitor for her hand, and Dick Sargent, 
his boss, look on in the hilarious Universal comedy, “The Ghost 
and Mr. Chicken,” photographed in Technicolor. Alan Rafkin di- 


rected for producer Edward J. Montagne. 


(Still No. 1971-54) 
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opportunities for every showman. 


TV SPOTS 
THAT ARE DIFFERENT! 


DON KNOTTS NARRATES 
AND APPEARS IN THESE 
UNUSUAL VIEWER-SELLERS! 


also Black- 
Freel fn COLOR. a aawnite 


Here's a brilliant TV Audience-Catcher 
to provide laughs and sell tickets. Reserve 
your TV station time now — and order 
these excellent 16 mm_ sight-and-sound 
teasers immediately. The set includes vari- 
ous lengths, with sufficient footage for 
local playdate information. Specify 
Color or Black-and-White as well as the 
stations when you send your request to 
NATIONAL EXPLOITATION DIREC- 
TOR, UNIVERSAL PICTURES CO., 
445 PARK AVE., NEW YORK, N.Y. 
10022. They're FREE! 


TIE INTO KNOTTS TV APPEARANCES 


While Knotts has completed his run on the "Andy Griffith Show," he is 
committed to do specials throughout the year. Watch for the next one 
nearest your booking and hitch-hike one of the above TV spots onto it. 
In many territories, "The Andy Griffith Show" is being syndicated. Work 
out a cooperative promotion with the local station showing this Emmy 
winning program, for playdate information on your booking of THE 
GHOST AND MR. CHICKEN. Also, watch for the late show runs of 
"No Time For Sergeants,’ and tie into it. Don't forget to publicize your 
booking with the TV editors and columnists. 


MAKE A FULL SIZE KNOTTS STANDEE 


Everyone knows Don Knotts, though they may have forgotten his name. 
So show them—and you'll get comedy-bound patrons. Use still number 
1971-4, blow it up to man size, mount it on beaver board or plywood, 
scroll-saw it out, put on an easel, and you have a standee fo set near your 
boxoffice, or in your lobby. Don't forget the playdate information. 


SCREAM IT UP IN YOUR LOBBY 


Select your most aggressive electronics dealer; with the hopes of develop- 
ing sales leads for him, arrange for a tape recorder. With an operating 
attendant, set it up in the lobby with an announcement which reads "You'll 
Scream — With Laughter — When You See THE GHOST AND MR. 
CHICKEN. Test Your Scream, Now. You May Win This Tape Recorder 
As A Prize Offered By (Name of Merchant)."" Contestants register name 
and address before their scream is recorded. The tape is played back 
on an announced date in the store, where the winner is named. 


BANNER ACCESSORIES 


Available on THE GHOST AND MR. CHICKEN are Deluxe Fluorescent 
Sectional Valances, 3-Piece Streamers, Flags, Wall Banners and 
Usher Badges — all manufactured by National Flag and Display Co. 
in New York. Order from your National Screen Service Exchange. 


In Canada, order from Consolidated Theatre Service. duplicates, $2.50 each. 


TIE YOUR CAMPAIGN UP IN KNOTTS 
Don't Be Chicken About It! 


In THE GHOST AND MR. CHICKEN, Don Knotts is cast in a role made-to-measure for his 
multiple talents as a comic—and an exploitation star. This provides made -fo-measure 


Knotts is well known through his long time, three Emmy award winning role on the ‘‘Andy 
Griffith Show” (CBS-TV), and earlier, his appearance with Andy Griffith in both the movie 
and legitimate theatre versions of ‘‘No Time For Sergeants.”’ So, start with your local TV 
station on a reciprocal promotion—a plug in the lobby and on your screen, for on-the-air 
spots. Hitch your TV advertising to the local shows in which Knotts appears. 


TV TELOP or SLIDE 


Specify whether Telop or Slide on THE GHOST AND 
MR. CHICKEN when you order direct from QQ TITLE 
CARD CO., 247 West 46th St., NEW YORK, N.Y. 
10036. With theatre and playdate, $6; without, $5; 


Free! Hilariously Narrated 


By DON KNOTTS! 
RADIO SPOTS 


THAT WILL APPEAL TO EVERY 
LISTENER—AND SELL TICKETS, TOO! 


Comedy Star DON KNOTTS—with his distinctive 
and very recognizable voice—is featured on the 
complete set of RADIO SPOTS that have bee 
especially created to bring every listener into your 
theatre for "THE GHOST AND MR. CHICKEN" 


engagement! 


These effective spots—in varying time lengths to 
fit your programming and budget needs, and with 
allowance for local playdate data—comes on one 
transcription. 


It is suggested that you ORDER the FREE SET OF 
RADIO SPOTS on "THE GHOST AND MR. 
CHICKEN" NOW from RADIO DEPARTMENT 
UNIVERSAL PICTURES STUDIOS, UNIVER- 
SAL CITY, CALIFORNIA. 


DON'T GHOST IT—USE YOUR NEWSPAPER 


Knotts’ role in THE GHOST AND MR. CHICKEN is that of Luther 
Heggs, typesetter on the local daily, a nervous, fluttery daydreamer 
who yearns to become a reporter. In this situation is a made-to-measure 
newspaper contest or search for a "local'’ Don Knotts type and an 
offer of guest tickets through the classified columns for any male in 
town whose first name is Luther or whose last name is Heggs. 


Among newspaper stunts worth considering are: Promote with your 
local publisher an appropriate award to the reporter who has turned 
in the best ''Murder Mystery" story of the year. Arrange a feature on 
the biggest story covered by the paper 20 years ago fo the day of the 
opening. Invite a contest for the best Ghost or Murder Stories. Or Your 
Most Eerie Experience. But gag it wherever you can; you're selling an 
hilarious comedy. 


HAUNTED HOUSE HUNT 


Legendary or true, the story of a "Haunted House” or "Murder Mansion" 
still spells fascinating reading and still offers thousands of vicarious thrills. 
Work out a scavenger hunt with an organized group—maybe the car or 
drag club, or a high school organization. Of course, the route is planned 
so that the haunted house is at your theatre, where the first three or five 
get free passes. It's a stunt that can bring a lot of attention to THE 
GHOST AND MR. CHICKEN. 


TIE-IN KARATE SCHOOLS 


With Don Knotts in the role of a Milquetoast as the compositor- 
turned-reporter in THE GHOST AND MR. CHICKEN, the idea of tieing 
in with a school of karate conjures up laughs in itself — but with 
equal possibilities. Make a try for a local school — it could be a 
boxoffice “knock-out.” Work with TV, radio and the press to pub- 
licize it. 


“RADIO INTERVIEWS ut. DON KNOTTS 3 JOAN STALEY 


Here are two real comedy interviews that will be welcomed with open 
arms at your local radio stations! They're guaranteed for laughs as well 
as for ticket-selling strength for your engagement of "THE GHOST 
AND MR. CHICKEN." 


The FREE transcribed radio interviews with DON KNOTTS and 
JOAN STALEY come to you in open end form on one disk, and in- 
cludes the timed questions and answers so that your local radio per- 


sonalities can conduct their own program interviews with these two 
stars. They are delightfully listenable conversations that the radio 
audience will enjoy, and the plugs for the picture can't miss! 


Be sure to ORDER the FREE OPEN-END RADIO INTERVIEWS WITH DON KNOTTS AND 
JOAN STALEY — NOW — from RADIO DEPARTMENT, UNIVERSAL PICTURES, UNIVERSAL 
CITY, CALIFORNIA. 


The above interviews also get nationwide airings on the popular DICK STROUT "CELEBRITY PROFILE" RADIO PROGRAM, heard regularly on more than 800 stations both in the 
United States and Canada. In addition, they're serviced and broadcast over a syndicated network of 200 key radio stations. 


HONOR HER HONOR, JOAN STALEY 
Honorary Mayor of Universal City, Calif. 


Attractive Joan Staley has talents 


to match her womanly assets. She 
also is the honorary mayor of Uni- 
versal City, Calif. Use this fact for 
any contests you may set up. Work 
Joan into the act where winners are 
involved, by arranging for ftele- 
graphed congratulations to the win- 
ning contestant from Her Honor, The 
Mayor. (A request, with details of 
the plan, directed to Publicity De- 
partment, Universal Pictures, Uni- 
versal City, Calif., will put this idea 


in motion.) 


Joan was a regular on the TV series, 
“Broadside.” It currently is seen on 
many TV stations. If it is program- 
med in your locality, take advantage 
of it with cooperative promotions. 
Miss Staley was a fashion coordin- 
ator for a leading department store 
chain (before her movie career). 
Use this peg for store and fashion 
tie-ups, windows and publicity. 
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(ONE MINUTE) 

ANNOUNCER: “It’s a scream when Don Knotts, the world’s bravest coward, takes on the 
spirit world and a very earthly killer in THE.GHOST AND MR. CHICKEN ... his first starring 
motion picture! He’s Mr. Chicken, of course—Don just looks like a ghost sometimes—and you'll 
be scared until you laugh yourself silly as the three-time Emmy-award comedy winner meets 
up with spooks, kooks and crooks in Universal’s Technicolor fun hit! Don’s a roving reporter with 
murder on his beat... which soon makes him a raving reporter as he tries to solve a murder in the 
terrifying house of horror on Scream Street—with its secret passages, the blood-dripping portrait, 
and the ghostly organist! Even the fun is frightening in THE GHOST AND MR. CHICKEN... 
starring Don Knotts, and co-starring Joan Staley, Liam Redmond and Dick Sargent. Don't you 
be chicken .. .and don’t you dare miss seeing Don Knotts in THE GHOST AND MR. CHICKEN. 
It'll tie you up in knots! Opens.................--. i Fie aes Theatre!” 


(30 SECONDS) 

ANNOUNCER: “Guaranteed to scare you until you laugh yourself silly is THE GHOST AND 
MR. CHICKEN ... with three-time Emmy-award-winning comedian Don Knotts, starring in his 
first motion picture! See Mr. Chicken—that’s Don, of course, as the world’s bravest coward, in 
a teeth-chattering, funnybone-chattering hunt for a spook-killer in a haunted house that'll tie you 
up in knots! Spooks! Kooks! Crooks! They've all got a hand in—on—and around our hero—Don 
Knotts—as he unravels a murder and your nerves with laughter! Don’t be chicken—don’t miss Don 
Knotts—he’s never been funnier—in Universal’s Technicolor laugh-loaded chiller, THE GHOST 
AND MR. CHICKEN .. . opening.................--- OF tHe TS. eee oe. Theatre!” 


(20 SECONDS) 

ANNOUNCER: “Meet the world’s bravest coward—Don Knotts—as the three-time Emmy-award 
comedy sensation takes on the spirit world and a very earthly killer in THE GHOST AND MR. 
CHICKEN ... his first starring laugh-loaded motion picture chiller! Even the fun is frightening 
when Mr. Chicken—that’s Don—of course—hurts a ghost in a howling house of horrors! You're 
chicken if you miss THE GHOST AND MR. CHICKEN! It’s Universal’s Technicolor scream- 
er that'll scare you—and Don Knotts—silly!” ; 
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Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 
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